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THE BRAND

As a new, independent car company, Eterniti Motors is small and recognises the need to be smart and offer something different.

London

Eterniti is unique in being based in London but it is there for a reason. Not only is the UK home to many of the most revered
luxury car brands, and best engineers and craftsmen, but London is a world economic capital. It is where the world’s wealthy
and influential converge. Eterniti will offer London a spiritual successor to the now defunct Bristol Cars showroom, but with a full
infrastructure on site including build facilities.

The company will not only try to meet the demand for higher levels of luxury, bespoke specifications and exclusivity, but is aiming
to produce vehicles with British engineering, craftsmanship and soul running through them.

Eterniti’s London hub will provide a physical presence in the city and a place where customers can easily talk to the company
in person — not over the internet or through a third-party dealership. The comprehensive complex covering almost 7000
square metres is in Park Royal, North-West London — the historical home of the great coachbuilder Mulliner Park Ward - with a
showroom, car build and service centre, and a separate atelier. The complex will be ready this autumn.

Atelier and Build

The facilities will allow customers to discuss their requirements with sales personnel and trim experts to create a bespoke
specification. In the Nyx Atelier - named after the Greek goddess of night time who was mother to Hemera, the goddess of
daylight - they can choose from a wide range of body colours and trim options, ranging from the finest leathers and woods to
state-of-the-art materials like clear carbon. Or they can specify whatever their imaginations can dream up - if they want platinum
or gem stones then they can have them.

Eterniti will source any materials required, and the car will then be hand-built on site by British craftsman and technicians, working
under one the UK’s most respected trim engineers, who has worked extensively with Bentley. Even the standard-specification
vehicles are hand-built on-site. This applies to everything on the vehicles from the chassis up, including body work.

Network

The showroom will be the first of several Eterniti-owned and staffed retail outlets, differentiating the company from other specialist
and boutique carmakers. The second, located at a prestigious address in Hong Kong, will form an Asia-Pacific hub and is
scheduled to open by summer 2012.

Because of the fast-growing economies in the region, further wholly-owned showrooms in Tokyo and Taipei are scheduled to
open by the end of the year. All with offer an atelier and service facilities as well as showroom. The company is aiming to have
representation in numerous cities in China by 2013.
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Ownership and Customer Care

With this retail structure Eterniti will be able to provide a level of customer interaction beyond what boutique car companies
have previously achieved, allowing it provide a personal service which extends from the moment a customer creates a bespoke
specification throughout the lifetime of ownership.

All Eterniti vehicles will have a full, three-year/unlimited mileage warranty. For UK customers, servicing and any warranty work
will be carried out on-site in London, collected-and-returned and supplemented by a ‘flying doctor” service, which will also be
used where appropriate for customers in continental Europe. Eterniti will also be able to accept customers’ trade-ins, and UK
customers will have access to finance and insurance products.
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BUSINESS CASE

Eterniti knows that the automotive industry is littered with the failures of small car companies. However, its business case is
founded on sound principles.

Eterniti is not launching a 300kph supercar pipedream. The company’s strategy is to exploit an expanding area of the automotive
market, super and ultra-luxury vehicles, where there high profit margins, and its first product is focused on a specific gap in that
market — for luxury SUVs. This has huge potential, particularly in the Asia-Pacific region but also in the Middle-East, Russia, South
America, world capitals like London and hot-spots such as the Cote d’Azur, Florida and the USA's west coast.

In addition Eterniti has identified a specific demand for an SUV with additional rear legroom
to make it suitable for both chauffeuring and driving, so it has provided that as standard,
allowing it to exploit this segment in a more targeted and effective way.

Eterniti has not tried to create a car from the ground up. A new, independent company could never invest in R&D on the same
level as the major OEMs, which are predominantly part of large groups with huge resources and economies of scale. So the
Hemera is deliberately based on an existing platform - the most suitable version of that platform for meeting the needs of buyers
in the Super-SUV market - with ample technical proficiency and proven engineering integrity. Investment has been focused on the
areas of the car which will provide a USP and best meet the needs of the market.

This strategy also allows Eterniti to create the Super-SUV niche by bringing the car to market ahead of competitors from the major
OEMs. Eterniti has first-mover advantage, with deliveries commencing in 2012. However, the company knows it that it will not

be able to compete absolutely head-on with the likes of Bentley when it launches its SUV in 2014. Production capacity and a
powerful brand with a decade of heritage make that unrealistic.

Nevertheless, Eterniti can compete in ways which are significant in the high-luxury segments. By definition its lower volumes mean
that its products will be more exclusive. That also allows a more personal service to be provided, which is valued by wealthy
customers. Eterniti’s size means that it will be able to react swiftly to customer requirements, and because it is not burdened

by a large corporate culture or a century-old history it can provide precisely what individual customers demand. Eterniti’s
independence will be appealing to customers who would prefer not to deal with a brand which is part of a large group selling
commodity products, elements of which may be used in its luxury vehicles, and it allows Eterniti to source the best technologies
from the most attractive brands to create a compelling and unique package.

Finally, and most importantly, Eterniti can provide bespoke specifications to a degree which does not make business sense for a
larger carmaker. Creating a dedicated car for royalty does not fit easily with well-oiled, small-tolerance procurement and build
processes, which is why many luxury brands outsource short-run vehicles to external coachbuilders and other technical providers
— companies rather like Eterniti.

Luxury Car Demand

The super-luxury and ultra-luxury ‘F’ segments of the car market, which Eterniti is targeting, are traditionally far less sensitive
to unfavourable economic conditions than other parts of the market. There will always be super-strata of extremely high-worth
individuals, and typical buyers own between three and six vehicles. If they want it they buy it.
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In the recent global recession, the ‘F’ segments have not only countered the general economic trend but are thriving. The
wealthiest sectors of society are growing, especially in the emerging economic powers of China and the Asia-Pacific, which are
driving the growth in these segments, and forecasts suggest that the growth trend will continue.

Globally the market grew by around 500% between 1995 and 2005, from around 5800 units to over 25,000 units, and over
350% from 2002-2007, when volumes peaked at over 30,000. Growth did slow following the global economic downturn, but
forecasters are predicting another surge to over 33,000 units by 2015, with the global market reaching over 38,000 in 2017 —
an increase of 56% from 2010.

China and Asia-Pacific demand

Eterniti is being careful to establish a presence in the Asia-Pacific region for good reason - the principal growth market over the
last 10 years and the period to 2020 is China. No F-segment vehicles at all were registered in China in 2000, but 2005 saw
2772 registrations, and this grew by over 700% to exceed 2000 units by 2010. That already outstripped ltaly, which had been the
fourth-largest F-segment market. Japan has also grown progressively, also eclipsing Italy by 2010.

Forecasts suggest that Chinese sales will reach over 3300 units in 2015, close to 10% of the global market and second only to
the USA. And, unlike the almost all other significant F-segment markets around the world, Chinese growth will not begin to flatten
out after 2015 so its share will increase.

Between them China, Hong Kong, Japan and Taiwan, the four markets outside the UK where Eterniti is setting up showrooms,
accounted for 13% of the world’s F-segment sales in 2010, and are forecast to increase their share to over 15% by 2015.

SUV Demand

Eterniti’s decision to launch with a high-luxury SUV and to include another SUV in its future product plan is endorsed by the fact
that major brands are entering these segments. Bentley, Maserati and Aston Martin are all targeting the high-luxury end of the
SUV market, while Porsche now relies on the Cayenne for half its sales and will add a smaller SUV in 2013. Demand for luxury
SUVs has nearly doubled since 2000, and analysts forecast that the market for large, luxury SUVs will grow by 24% to 1.1 million
vehicles by 2015.

Market Representation and Volumes

Eterniti knows that its wholly-owned network of showrooms in London, Hong Kong, Tokyo and Taipei will not generate sufficient
sales volumes on their own, and the cost of establishing representation in all the major wealth centres in China would be
prohibitive. It will therefore operate through partners in China, allowing it to target the regional cities where many of the country’s
one million USD millionaires are located.

Eterniti will also accept trade-ins, allowing it to retail suitable used luxury vehicles, and will be able to offer servicing, specialist
technical and trim work and parts to any customers. Finance and insurance products will provide another revenue stream.

Eterniti is aiming to sell 30 new vehicles in the first year of operation, with a target of 150 in year two.
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CREDENTIALS AND PEOPLE

The Eterniti team has extensive automotive industry experience in diverse but key areas — including
engineering, luxury brand retailing and major markets in both Europe and the Asia-Pacific region.

Engineering and Motor Sport

Eterniti wants engineering to be at the heart of the company, and the team is led by one of the automotive
industry’s best engineers, Alastair Macqueen. Macqueen demonstrated his ability to create the ultimate in
road cars as Chief Development Engineer for the Jaguar XJ220 supercar, developing it from early prototype
to production in 1991, following which it was officially recognised as the world’s fastest road car.

In motor sport he had already engineered Martin Brundle in his epic Formula 3 title battle with Ayrfon Senna before
becoming Chief Engineer for TWR on the Jaguar Group C cars which won the World Sportscar Championship
(WSC) in 1987 and 1988, and the Le Mans 24-Hour classic in 1988 and 1990. He then established Toyota as
winners in the British Touring Car Championship (BTCC) - with the racing version of the Carina E road car - as

well as the WSC before steering Team Bentley to a one-two at Le Mans in 2003 for a hat-trick of personal outright
victories. He has since demonstrated his remarkable versatility as run engineer for the JCB diesel world land

speed record car which set a new benchmark of over 350mph in 2006 and secured the record for Britain.

Macqueen has an extraordinary endorsement from Ross Brawn, the technical guru who emerged at Jaguar
before guiding Michael Schumacher to F1 world championships at Benetton and Ferrari, and then Jenson
Button at his eponymous F1 team. He credits Macqueen as the genesis of the strategic genius for which he has
become legendary. “I was lucky because | walked into Jaguar and there was a whole team of guys who were
used to strategic racing. Alastair Macqueen was the strategy guy at Jaguar, a very clever guy who had years of
experience... | was able to pick it up from Alastair very quickly and that really was my first exposure to it.”

The engineering and testing programmes will be aided by British former F1 driver Johnny Herbert. Herbert won three
Grands Prix, for Benetton and the British Stewart team, including the 1995 British Grand Prix when he was team-mate to
Michael Schumacher, going on to finish fourth in the championship. He also drove for Sauber, Jaguar, Lotus, Ligier and
Tyrell during a twelve-year Formula 1 career. Like Macqueen, Herbert has tasted outright victory at Le Mans, for Mazda
in 1991. Since Formula 1 he has concentrated on sports cars, winning the Le Mans Series in 2004, but he returned to
Jordan as Sporting Relations Manager for the Grand Prix team in 2005 and 2006, when it became Midland F1.

Herbert and Macqueen have a long association — as adversaries as well as colleagues. They are both graduates of the
Eddie Jordan school of fun racing, Herbert winning the British Formula 3 title for Jordan in 1987. However, Herbert came
between Jaguar and a third Le Mans win when he drove the Mazda, scoring the first and only victory for a Japanese
manufacturer ahead of the three Jaguars, driving “indecently fast” as Macqueen puts it. But in 2003 they were on the same
side at Team Bentley, Johnny recording fastest lap and fastest stint by any of the drivers in the Bentley one-two finish.

Eterniti is working closely with a roster of key consultants, and they who also have a motor sport pedigree. In 2008 Eterniti
consultants conceived and ran the Aston Martin Asia Cup (AMAC), the brand’s first ever one-make racing series, for race-
built versions of the Aston Martin V8 Vantage called N24s. AMAC events took place throughout the Asia-Pacific region,
with races in China, Japan, Malaysia and Singapore, including support races at the Chinese and Singapore Grands Prix.
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Eterniti’s consultants have also run a sports car team in Europe with considerable success. The GruppeM Racing
team won the British GT Championship with a Porsche 911 RSR in its debut year, 2004. Porsche was so impressed
that it asked GruppeM to run factory-supported cars internationally the following season, with remarkable results.
Competing in the FIA GT2 series GruppeM not only finished first and second in the championship but won every race
in the series, which included the Spa 24-hour classic. The team also won the 2005 Porsche Carrera Cup Asia, a feat
which it repeated in 2007. In between GruppeM ran a Ferrari 430 in FIA GT2 in 2006, scoring several wins.

Eterniti will establish a racing team alongside the road car operation at a date to be confirmed. The motorsport programme will
be managed by Tim Sugden, who has raced with GruppeM since its inception. He drove the British championship-winning car
in 2004, the runner-up car in the 2005 FIA series and the title-winning Porsche Carrera Cup Asia car in both 2005 and 2007.

Sugden has raced since the age of twelve, becoming the captain of the British karting team before progressing
to single-seaters, culminating in Formula 3000. He then switched to touring cars, competing in the BTCC
as a works driver for BMW, Vauxhall and Toyota, where he was engineered by Alastair Macqueen.

In 1997 he moved into sports cars, winning the British GT Championship in his first year. The following
season he finished fourth overall at Le Mans in a McLaren, the highest-placed non-works car. He has
since concentrated on sports cars, racing and winning all over the world, but also working as a consultant
to racing teams including Prodrive and Aston Martin’s development partner JMW Motorsport.

Retailing

Eterniti personnel have extensive experience of retailing some of the most prestigious British and European
luxury and high-performance car brands, particularly in the UK and Asia-Pacific markets.

Sales Director Andrew Brown has spent 25 years in the UK premium and luxury car industry, having held senior sales positions
representing Audi, Ferrari and Bentley within both national sales organisation and dealership group environments.

Having started with VW Group he progressed to Ferrari’s UK retail flagship Maranello Sales, becoming the Ferrari
F430 Specialist, with responsibility for launch activities and customer data as well as hosting the F430 Challenge Series
throughout Europe. Latterly he was the Bentley specialist at the Broughtons luxury dealer group, which also represents
Aston Martin, Spyker and Koenigsegg. He was responsible for launching the latest-generation Bentley GT.

Eterniti’s consultants also bring an important international luxury car retailing perspective and valuable experience of
the Asia-Pacific region. They set up two of Chind’s first Porsche dealerships and then, in 2008, its first ever Aston Martin
importership, working closely with Aston Martin CEO Dr Ulrich Bez to officially establish the brand in the country.

Trim and Build

Interior trim is a pillar of the Eterniti offering, and the company is able to draw on the skill and experience
of one of the luxury car industry’s leading inferior trim engineers, David Roake. During thirty years in the
business he has worked as project engineer in the UK, Germany and China for OEMs from Bentley to VW,
as well as major suppliers including Faurecia and Johnson controls, and smaller, specialist trimmers.
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Between 2007 and 2010 he was retained by Bentley to develop its flagship Continental Supersports model’s
carbon fibre seats from initial concept through to production, going from feasibility of parts right through

to training production staff in sew and build, and overseeing production. He then developed additional

rear seats to the same specification for the four-seat convertible version of the brand'’s fastest car.

For the previous three years Roake worked as both project engineer and lead engineer for Faurecia in China and Ingolstadt,
Germany, where he had responsibility for development and maturation of Audi’s top-of-the-range S Line trim.

Build and service operations are managed by personnel who, like Andrew Brown, graduated from Maranello Sales, providing
intimate knowledge of Ferrari and Maserati vehicles and the best technical and customer-facing skills in the business.

Brand and Communications

Eterniti’s brand and communications is headed by Mark Carbery, who has spent over twenty
years in the automotive industry including, crucially, the launch of two completely new car
brands and experience of working with OEM product development teams.

Carbery joined Toyota to head its UK PR operation as it was introducing the Lexus brand. He was part of Toyota
Motor Europe R&D’s prototype testing team and also heavily involved in the company’s BTCC, WTCC, WRC and Le
Mans motor sport programmes, during which time he first worked with Tim Sugden. He then played a major role in
launching Daewoo’s revolutionary no-dealer retail model and creating its customer service brand positioning, which
resulted in record UK market share for a new brand. While there he worked with global product chief Dr Ulrich Bez,
now CEO of Aston Martin. In 1999 he moved to Michelin Tyre as Director of Communications, Northern Europe, a
board position encompassing marketing communications. He was also appointed to a small, global team formed to
exploit Michelin’s Formula 1 entry in 2001, with specific personal responsibility for devising the media strategy.

He has since been in consultancy, and has recently spent six months working with ex-Ford of Europe
and Maserati boss Martin Leach on a ground-breaking retail offering for a major OEM.
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NEW BRITISH CAR COMPANY DEBUTS AT FRANKFURT
INTERNATIONAL MOTOR SHOW (IAA)

Eterniti Hemera Prototype - The World's First Super-SUV
Eterniti Motors, Stand A80, Hall 6.1

Eterniti Motors, a new luxury carmaker, makes its public debut today at the Frankfurt IAA, the world’s largest automotive motor
show, and is previewing a prototype of its first product, the Hemera.

Brand Launch and Hemera Preview

When launched next year the Hemera will become the world’s first Super-SUV, providing new levels of luxury, exclusivity and
performance in an SUV to create a new niche. The body of the car shown at Frankfurt closely reflects the final production version,
although that will have bespoke Eterniti LED headlamps and lenses. All panels are new and made of carbon composite. The
interior, which will be almost 100% unique to Eterniti, is in the final stages of prototype testing and will be revealed later in the
year.

Eterniti is backed by a group of international investors and is an independent, boutique British marque, uniquely based in
London, where it is establishing a hub with not only a showroom but an atelier and a build facility where bespoke vehicles can
be created and hand-built on-site to any specification required. The facilities will be completed later this year, followed by further
Eterniti-owned showrooms from 2012 in key overseas markets.

The business aims to help satisty a growing demand for additional luxury and personalised specifications among wealthy car
buyers, particularly in major cities, global wealth centres and emerging markets ranging from London to the Asia-Pacific region.

The company’s debut vehicle will be a first step towards becoming a fully-fledged carmaker but will fully reflect the bespoke

luxury objective. The Hemera will be the first product in a space which Bentley, Maserati and Aston Martin, with the Lagonda
brand, have identified for future product. It will be based on the most dynamic version of VW Group’s latest-generation large SUV
platform, the best in the industry. At Eterniti it will undergo a complete chassis-up rebuild, including a new, re-packaged interior,
and the light-weight carbon-composite re-skin. It will also have additional engine performance, with the 4.8-litre twin-turbo V8
engine producing over 620bhp for a top speed in excess of 180mph.

The Hemera will feature a limousine-like rear cabin, including twin electrically-reclining rear seats with heating and cooling, twin
iPads with wireless keyboards, and a drinks chiller. This satisfies a specific — and currently unmet - need, particularly in Asian
markets, for a car suitable for being chauffeured in as well as driving. Unlike a conventional limousine, an SUV's relatively
compact footprint and wheelbase allow it to offer excellent handling and driver appeal, and the ride height and ruggedness are
suitable for poor road surfaces which can make limousines and conventional high-performance cars impractical.

Production will start early in 2012, with deliveries by the summer. Prices have yet to be confirmed, but will be around £150,000
for the standard vehicle. Buyers will receive a full, three-year warranty. Warranty and servicing work will be carried out on-site
in London, with collect-and-return and supplemented by a ‘flying doctor’ service. Customers will have access to finance and
insurance depending on the market.
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People

Although Eterniti is basing its business case around meeting market needs, its people have a passion for cars. The team has
extensive experience in retailing some of the most prestigious British and European luxury and high-performance car brands,
including Aston Martin, Porsche, Bentley and Ferrari, in markets from the UK to Asia-Pacific. It has further experience in motor
sport.

The engineering team is led by Alastair Macqueen, who was responsible for the development of the Jaguar XJ220 supercar to
production and has won the Le Mans 24-Hour race three times, with both Jaguar and Bentley. Eterniti also has its own F1 driver,
Johnny Herbert, like Macqueen victorious at Le Mans but in addition a winner of three Grands Prix during a ten-year Formula 1
career, including one for the British Stewart team. Johnny will have an active involvement in developing Eterniti vehicles as well
as serving as an ambassador for the brand. Alastair and Johnny have a long association, having both graduated from the Eddie
Jordan stable and then competed together at Bentley. The trim operation is headed by one of the luxury car industry’s leading
interior trim specialists, who has worked closely with marques including Bentley.

Future

Eterniti has a long-term plan. It will be opening an Asia-Pacific hub in Hong Kong in 2012, and showrooms in Tokyo and Taipei
are scheduled to open by the end of the year. Representation in China will be established from 2013. The product plan includes
a second Hemera derivative for 2012. Plans for another SUV and a high-performance car which could form the basis of a racing
programme are currently being developed.
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PRODUCT

Eterniti products will all offer hand-built and — where customers require it — bespoke specifications, whether in a high-
performance sports car or an SUV.

In-house engineering and sourced-in parts will be of benchmark standard, and materials, whether leather and wood or futuristic
composites, will be of the highest quality, and created by craftsmen and engineers with both traditional skills and state-of-the-art
technologies.

Hemera
The World’s First Super-SUV

Luxury is not only about the quality of the product, service and exclusivity. It is also about anticipating and providing what
customers want but cannot get elsewhere.

Eterniti’s first car, the Hemera, will be an expression of that, meeting an unmet need - for new levels of luxury, space and
performance in an SUV — to create a new niche. Its limousine-like rear cabin will give customers the option of being chauffeured
as well as driving themselves: an SUV's relatively compact dimensions, 4x4 ruggedness and dynamic performance mean that it
can offer driver appeal and practicality which a limousine cannot. The Hemera is the world’s first Super-SUV, and will come to
market ahead of luxury SUVs from Bentley, Maserati and, if it is confirmed for production, Aston Martin’s Lagonda brand.

The Hemera is being shown in Frankfurt as a fully engineered prototype ahead of the production start-up next year. The front
light clusters and lenses will be different however, unique to Eterniti, and will feature LED units. The interiors are still undergoing
prototype testing and will be shown later this year. They will be almost 100% new and unique to Eterniti.

A First Step

The Hemera is very much a first step for Eterniti. The company knows that it will take time to develop luxury vehicles which are
completely designed in-house and fully reflect the Eterniti brand values, but the next products will move the company strongly in
that direction.

Meantime the Hemera will be based on the most dynamic version of the latest generation of VW Group's large SUV platform,
the best in the industry. The platform is not only of the highest quality but is thoroughly proven and with a drivetrain capable of
delivering additional performance without requiring significant changes to key components.

Indeed, few car brands even among the major OEMs now have stand-alone platforms: there is considerable technology sharing
between VW Group’s brand stable for instance, and the Bentley SUV will reportedly be based on the next VW Group large SUV
platform. The Maserati will reportedly be based on a Dodge platform and the mooted Lagonda on a Mercedes-Benz G-Class.
Elsewhere, one of the industry’s most significant new-brand launches, Tesla, has heavily based its only car to date on the Lotus
Elise.

The Hemera indicates that where future Eterniti products source in major elements like drivetrains they will always be from
industry benchmark products for that vehicle type.
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The Hemera will be the result of a chassis-up rebuild, including the new, re-packaged interior, additional engine performance,
carbon-composite body panels and carbon fibre aerodynamics features. The principle behind the car might be compared to
what Alpina does with BMWs, only with interior specification more akin to a Maybach. But, in addition, the skin of the Hemera
is almost completely new, with only the pillars and the roof line being original, and in standard specification the roof panel will
effectively be replaced by a full-length glass sunroof.

Luxury and Interior

The inferior of the Hemera will be a large part of the story, especially the rear cabin. It will not only re-trimmed but re-engineered
and repackaged to provide additional rear legroom of over 100mm, creating an SUV suitable for chauffeuring. This will make it
more versatile but in particular satisfy the demand in Asia-Pacific markets, especially China, for driving as well as being driven,
and where variable road surface quality means that conventional limousines and high-performance cars have limited usability.

As well as moving the line of the rear seats backwards, the configuration will be entirely new, with two individual seats separated
by a central console. The seats will be fully electric, with fore, aft and recline controls, a footrest which is automatically raised
when the seats are reclined, lumbar supports, and heating and cooling.

Individual iPads which reveal electronically will be concealed in the front seat-backs, and there will be accompanying wireless
keyboards. An iPhone dock will connect to a choice of entertainment systems including one from B&O. All rear cabin features will
be operated by controls in the new console, which will also house a drinks chiller.

The seats will be trimmed in highest-quality bespoke leather, and there will be a bespoke alcantara roof lining and a choice of
floor coverings. There will be an option for a smaller sunroof with a starlight roof lining in place of the standard full-length glass
sunroof. A state-of-the-art glass roof which goes from translucence to a dark tint at the touch of a button will also be available.

Technical and Performance

The Hemera’s body is made of advanced carbon-composite material, typically used in racing car manufacture for light weight
and strength. With a width of 2112mm at the rear wheel arches, the Hemera has real physical presence, complemented by
bespoke 23" wheels. Bespoke front and rear lights, high-mounted full-width brake light and front headlamp lenses, a clear
carbon front splitter and rear diffuser - flanked by two large, flush exhausts - provide further individuality.

Width at the front wheel arches is 2074mm, length 491 1mm and height 1674mm, giving a low, purposeful stance but with the
ability to increase ground clearance by 110mm through the air suspension system which also provides active management.

Eterniti has increased performance from the twin-turbo 4.8-litre V8 petrol engine from 500bhp to over 620bhp, resulting in a top
speed in excess of 180mph (290kph). Acceleration time from 0-100kph is expected to be under 4.5 seconds. The technical team
is able to call on ex-Formula 1 driver Johnny Herbert and sports car racer Tim Sugden as test drivers to prove test cars under
extreme conditions.

The transmission features an 8-speed semi-automatic gearbox with active all-wheel drive, electronically variable multi-plate
clutch, automatic brake differential and anti-slip regulation.
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Hemera - Buying and Owning

The Hemera is undergoing final testing and will be put into production from early next year, with the first deliveries expected by
summer 2012.

Prices will be confirmed shortly, and are expected to be in the region of £150,000. Eterniti’s London sales facility and atelier will
be operational this autumn. Buyers will receive a full, three-year/100,000-mile warranty. Eterniti is committed to providing a first-
class experience from the point of enquiry throughout the lifetime of ownership.

Servicing and warranty work will be carried out on-site in London, collected and returned and supplemented by a ‘flying doctor’
service. UK customers will have access to finance and insurance products.

The Future

The Eterniti product plan includes a second Hemera derivative for 2012, and plans for another SUV to meet the growing demand
for luxury SUVs are currently being developed.

A high-performance car is also being planned. This is intended ultimately to form the basis of Eterniti’s racing programme and
will fully express Eterniti’s brand DNA and its own design language. It will feature significant input from Alastair Macqueen and
Johnny Herbert.
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SPECIFICATION

Engine and Performance

e 4 .8-litre twin-turbo V8 petrol

* Power - 620bhp+

e Top speed - 180mph + (290kph)
* 0-100km/h under 4.5 secs

Dimensions

e Height, overall 1,674 mm

*  Width (front wheel arch) 2,074 mm
e Width (rear wheel arch) 2,112 mm
* length 4,911 mm

Body and interior

e Full length glass sunroof

e Carbon composite body panels

e Carbon front splitter and rear diffuser

e Full-width high-mount brake light

e 23-inch wheels

 Discrete twin passenger iPads, mounted in front seat backs with electronic reveal
* Twin wireless iPad keyboards

* Drinks chiller in rear cabin

* Twin electronically operated rear seats with fore, aft and recline controls

e Lumbar support adjustment on all seats

e Heating / cooling options in front and rear seats

* Electrically operated footrest, automatically available when rear seats are in recline position
* iPhone dock with connectivity to infotainment system

e Extended rear legroom
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